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Chairman’s
Statement

"Led by a global perspective, guided by customer demand,

driven by innovation and assisted by emerging talents,

we will follow the trend of urban development in China,

forge premium exemplars with ingenuity, build a sustainable ecosystem,

and empower quality of life on the journey of scalable and diversified development.”

— Kong Jianmin, Chairman of the Board of KWG GROUP HOLDINGS
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The Cosmos - Chongging

EEEIL

EREENNMESENRZ—, BBEIHEMER
XHIHFT (Place) 5HE#ENHERE (Village),
BARKNBEEAR. £ENE. XUES ‘&7
A—E, REMAOSAEENER. £85. A
XENEESG, FREXENYBERSERRERR
RN ERARERE ST AN ARE, B
FEBHTENERFNEE. RSMERK, &
AL “DLODAR - eIERR” (BUILD HOME
WITH HEART, CREATE FUTURE WITH
ASPIRATION) Byt Il fEdp,

FUEI RS, HMU & NEYEHF. B
HEE, URKRIAELEaEERE, #MF
HIEH RO “shiE” —“FHa" “WE" “BME" “A
87, LRGSR ENLSNE. £SE. ™
WiES AEEBZE,

Living in KWG.

One of the values and goals of KWG is to link up with
different inhabitant, lifestyles and cultural forms by
constructing the place on the physical level and the village
on the spiritual level to realise the organic integration of
residence, ecology and humanity from the perspective of
population induction. In addition, a multi-industry business
will be extended from the closed value loop formed by
such physical places and spiritual villages to assist in the
optimisation of lifestyle and functionality in the organic
renewal of cities in China, eventually fulfilling the
corporate mission of “Build Home with Heart, Create
Future with Aspiration” .

In this process, we construct the physical places and
spiritual villages and fulfil our corporate mission by way of
“LINK” , which is then extended into four dimensions -
“LINK Vision” , “LINK Construction” , “LINK Integration”
and “LINK Humanity” - to tell the social value of KWG,
form the ecology of our business model, build the industry
chain and reflect on humanity.
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[ ﬁ * ‘3 ] LINK  Vision

BOE, MK
Viewing the world together with those
who have the same heart.

[ iﬁ ' ﬁ ] LINK » Construction

B17E, S%Em
Creating masterpieces together with those
who follow the same path.

St . A
[ Wﬂ = ] LINK ¢ Integration
FEE, aLZT

Converging on the difference together with those
who have the same mind.

[ A * éf] LINK « Humanity

B¥E, aFKRK
Enjoying the future together with those
who have the same dream.
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Create Future with Aspiration

Build Home with Heart
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[ IR ] LINK ¢ Vision

F0E, GUXRT
MER SR, BAESER,

HREFERERKMFERE, KRRIFTFTORLR
HE. FLE, UITEIENEBR, BRsAHL,
AR A Lo

Viewing the world together with those
who have the same heart

Sensing the vast world with vision and insight.

The world map is in full view, and the future scene is
infinitely outlined in the heart. Those who have the
same heart act to materialise imagination to achieve

greatness and success.

1995 ERBES, MRIE MBI FEB L.
MNISHEEIeENELRE, FAEHA
BRHENEES5E , axfE5HE:
EbDE 40 B e 7 £ H B R AR
W fE, KIE20 ZERXFI. . K
REVEIE RS, EMN—TEEHH M.
REESHIUENETEETER,

From 1995 to nowadays, from the launch in
Guangzhou to the listing in Hong Kong, from
business upgrade to complete synergistic
development, as an important participant in the
urban development process, KWG Group Holdings
has built a comprehensive and forward-looking
business model in nearly 40 citi ased on its
understanding of the industry, the es and the
future over 20 years, KWG is transforming into a
more city-based, futuristic and socialised urban

operator.

KWG Group Holdings Brand Book
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Corporate Profile

Build Home with Heart,
Create Future with Aspiration

Founded in 1995 , KWG Group Holdings Limited (
hereinafter "KWG Group Holdings"or"KWG" ) was
listed on the Stock Exchange of Hong Kong in
2007 ( code:HK1813 ).

For the past 25 years, KWG Group Holdings has
been adhering to the core philosophy of "Build
Home with Heart,Create Future with Aspiration” in
quest of better lifestyles needed by the customers
and diversifying in the business segments
including real estate , commercial properties ,
hotel , long-term rental apartment , industry-city
integration , education , cultural tourism and
comprehensive healthcare.lt has developed into a
leading integrated urban operator that is widely
recognized in China.

In light of its outstanding product forging
capability, excellent risk resistance and scientific
and prudent development strategy, KWG Group
Holdings has won numerous awards over the
years, including “Top 10 Comprehensive Real
Estate Developers in China” , “TOP 10 China Real
Estate Enterprises Listed in Hong Kong by
Comprehensive Strength”. “TOP10 Leading Brand
of China Comprehensive Real Estate Companies”
“Top 500 Chinese Private Enterprises” .

As at 31 December 2019, KWG Group Holdings had
total assets of approximately RMB214.32 billion
and attributable GFA of approximately 17.01 million
sg.m. in aggregate.

SHEEN
— DR eI KR

ERREEAERERAT (MPEER
‘BRREERR I ERKRE") MIT
1995 £, F 2007 EEBBHAILEER
SFrEm (RS HK.1813),

25 %, ARRERHBARE “LIOKR
R - QIERE NZOER, RIRRREA
MNEFEETFE, 2EHEFEMS. Fil.
BIE. KEQB. . B8, Xk, K
BERFUSRR, UEMARE ZIAF
NERFAEH T SREIEER.

FEHENTRBEL N SENRXK
BEAURMZFEENERBHYE, 88X
SRAREBTLWANT ZINA, HERBR
B, WAEBEM~VIhe. FEEHH
REEENMEIT R “PEEM™F L EILER
BREB 10 8", “HEAKES LHEH
FABLGERS TOPIO”. “HERB#™4R
AAREZLFLRENE TOPIO”, “HE
RE®l 50038,

HE 2019 F12 B 31 H, 6=2%5&H
BB A 2143.2 1275, HiHNEGEE
SFREFRLY 1701 FE A Ko

KWG Group Holdings Brand Book

06



Create Future with Aspiration

Build Home with Heart

Q' E]

E?&E’\Jﬁuh\ékﬁ FRLERREEHARERE . RELENS
X, BV AESSRANEXFAREEEER BN EMAIRE S

Byl ¥ER,

RERXRNRHE. EESRK, BEARNBREERRNLAHBES
BENEENAEBEREEEREETHE, RIEEER %%%*ﬁ

K EBIERY, M —F B eI FT 5,

K #sepmsrszzzs
Fre, AR E, FANE S
BEE R NEE, BEE
B ERBR.ARESE
B BB 80 T 5 B ), 755
BEROESRS, RERNE
MR A A EE .

“K” is a replicative symbol in the
Phoenician alphabet, meaning
“palm” . It is also the transliteration of
“8”in“G 8 & B” , meaning devising
strategies and mastering the
situation. KWG Group Holdings gives
full play to the core competitive
advantages and has become a
leading integrated urban operator in
China with its keen market insights.

W' &% worth, ma
BEE B NEES A
ENE. HE ARESER
BB I S 4R, B SR
MERSE, REERIMEE
EE®,

The square outlines appear steady
and robust, denoting the solid
foundations and steady development
of KWG Group Holdings. The
combination of linear geometry and
bold English font implies the
persistent and resolute spirit of the
company.

The orange colour represents passion,
abundance and happiness; blue
represents solemnity, serenity,
calmness and sagacity. The
combination of orange and blue
focuses on both dynamism and
solemnity, representing the leading
spirit of innovation amid the steady
development of KWG Group Holdings.

G &% group, £EFR
D Bl B0 0 1 48
M, AREEEABRAE RS
KRT EF—, RARHEL,
LEF, QREE; QAL
—i2, ARE.

Brand Culture

“W” represents worth which is the

[L— =
f“8"in“& ]REE",

transliteration o
meaning wealth and value. KWG
Group Holdings has won favour
among domestic and foreign
investors with its healthy financial
profile, as well as its practical and

steady development trend.

“G” represents group, meaning
concerted effort through teamwork.
As a core value of the company, KWG
Group Holdings has always asked all
employees to be of one mind and
work together to achieve the goals. If
there are no concerted efforts, it is
simply a gathering of people; only by
putting their minds together, will they
become a team.

KWG Group Holdings

KWG Group Holdings Brand Book
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Create Future with Aspiration

Build Home with Heart

ERAUZ"RE, IR T

&, AREKRK,
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XA, EE A X, 258k K
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S, BRAVE

A
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T, LA A, MDA, 8" 5 Rr9E

Fashionable personality, bold design and avant-garde creativity are the genes of KWG’s brand. By taking Art@KWG as the theme and “art” as the
medium, the “narration” of KWG’s concept for life and its future from the bottom of our hearts is founded on brand culture, community connectivity,

caring for owners and charity practice.

O
=
S
<

ARZERA
BRZARANBNHABZEERREEM2AL T AIRXIEGRREEEAMR

KW ATEDNZAROMELLEE, SEAMBURZARITEFERHBEAS
ERTNZREINTER,

KWG Artist

The KWG Artist Design Competition is an art contest organised by KWG Group Holdings for
all owners, employees and the community that is concerned about the growth of KWG. It

aims to provide a platform for lovers of visual arts and design to show their talent and learn
from each other.

EREREK

ERREEABNTAE. BHR/NZAR, HBBERFSHNES/NZARK(E
ERINEIRE o

KWG Art Award

KWG Group Holdings is committed to seeking out and cultivating young artists. The young
KWG artists are also invited to study at home and abroad.

ERERIE

“BRZREITNF 2013 FRNE, HHEEEEE-—BMENNEZ
AERIE, EEBFZFIINQENR, AR IR,

KWG Art Lab

The KWG Art Lab programme was successfully launched in 2013 and is committed to

building one hundred art libraries at rural primary schools around the country so as to
cultivate children’s creativity and broaden their horizons.

2R
e -+
=T

RTRERREEALUNE. FIANENA, ALERFIERZMZEAR
| o]

mhEE, EENHKEEZAAE, EEZRF B,

= Dy mp

=
B/

KWG Art Festival

The KWG Art Festival is a branding activity displaying the artistic styles of places around
the world in a fashionable and novel way and is aimed at creating an artistic atmosphere
within the community and building a platform for people to communicate.

KWG Group Holdings Brand Book
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Create Future with Aspiration

Build Home with Heart

Business Layout——
Comprehending Cities and
Perceiving Future

cities

city clusters

masterpieces

ARmR
— IR BEHRR

254
1995-2020%

8RR
= Bk GBS KEQE T EE.
R KRR

40T 2K BF
ERRNTX K=AHHE

# 150 NIE
ZEREH BE. BN EFRER
B HKE ST 7 WEBTE  AEEBEE.
&R BA.TMNGC.RILCER . =LEE
Ei NG

25 Years
1995-2020

8 Segments

Real Estate , Commercial Properties , Hotel , Long-term
Rental Apartment , Industry-city Integration ,
Education , Cultural Tourism and Comprehensive
Healthcare

Nearly 40 Cities, 2 City Clusters
Greater-Bay-Area and Yangtze-River-Delta Area City
Clusters

Over 150 Projects

The Cosmos , The Riviera , Upper RiverBank , The
Jadeite , International Finance Plaza (IFP) ,
International Metropolitan Plaza (IMP) , W Hotel , The
Mulian , U Fun , M Cube , Guangzhou IGC , International
Creative Valley , Yunshang Retreat , Primcasa ,
Riscasa , Novuscasa......

Beijing/dt R

Nanjing FE&

Hefei &HE

Xi‘an BHR

Chengdu fZ#B

Meishan'BLL

Choengaing &EX

Kunming EBF

Wuxi T3
Wuhan EiX

Chenzhou #pH
Zhaoging %K
Wuzhou 48|
Liuzhou #ph
Nanning & T

Foshan #LL

Jiangmen 3Ii7]

Hainan /&7 (X &. F&7K)

Tianjin FE

Jinan 3

Xuzhou &M

Suzhou 7

Hangzhou #i/h

Lishui 7K
Guangzhou [

Dongguan &
Huizhou &/

Shenzhen &1

Hong Kong &#

Zhongshan L

Yangzhou /M
Nantong Ei@

Changshu E#
Taicang XK€

Shanghai £i8
=y

Jiaxing #&>¢

Ningbo T§

Taizhou &M

Wenzhou ;81

MEER




Forging Ahead on an Endless Quest
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Create Future with Aspiration

Build Home with Heart

“14968” AL I ENE R

The “1468” Corporate Value System

—MEdE

One Mission

FUDVA SR , Bl R R

WEFEGAT, DREXT
8], I LHMNE, He
9 RKo

Build Home with Heart, Create
Future with Aspiration

Persevering in details, building
the perfect space, and realising
the land value to create a better
future together.

179 K i

Four Strategies

R&E~

FTHREHNATLERE

AEHEENBREHR
B, TREAMAS, D8R
BN, BRESESH
AR, EHEMRUERE
BY 7] BY 3 IV 55 45 (2 B9 &
F& Hi B

Stabilising Assets

Balanced and sound asset
management strategy

Pursuing a prudent and timely
development strategy,
balancing the profit mix,
diversifying investment risks,
effectively improving the
capital utilisation rate, adhering
to the development strategy of
scale on the back of sound
financial position.

L fE

™ 1£ 55 IS AU £ 3 fif R B BR

REFEEN MM IR
B, B X ELHHIHE
v, SR INL B £ #h, R
EEELMWIMERE
Hh B RS,

Optimising Land Reserve

Rigorous and pragmatic land
reserve strategy

Adhering to a prudent land
acquisition strategy, closely
monitoring the changes in the
land market, timely increasing
land reserve, ensuring
reasonable land acquisition
costs and land allocation
strategies.

ZE

LB Z T B R

e Al GEE.KEA
B.THOEE R KR
B, MEMARE ZIA
ANERALERTEEIE

F=e=s
=

Bl o

Diversifying Operations

Comprehensive and diverse
industrial layout strategy

Real estate , commercial
properties , hotel , long-term
rental apartment , industry-city
integration , education, cultural
tourism and comprehensive
healthcare,it has developed into
a leading integrated urban
operator that is widely
recognized in China.

IBA

BUER T M B9 & R ML X SR B

EBRXEIEMEBLRER
KRS\, AR S R A
SA, NRRINE, 5E
BRI, BRAFE T
ENRRE, A #HI
HEhE,

Following the Trend

Policy-oriented development
and planning strategy

Closely monitoring the macro
trend and direction of national
policies, actively responding to
the government’ s calls,
discovering opportunities, and
advancing together with the
country to become a builder of
wonderful China and a
promoter of social
advancement.

KWG Group Holdings Brand Book
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Create Future with Aspiration

Build Home with Heart

INEMEN

Six-dimensional Values

At

BN TEREDD, WESE
R, XEFBED, XY
REAED,

Sincerity

We are ingenious at work,
sincere to colleagues, genuine
to customers, and persevere
with the company.

ks

HATLAFF BB O SR IEH
IR GHIER, BETRE
HEANER, XBMBE
HBITE 7o

Innovation

We embrace new knowledge
and new ideas with an open
mind, have the courage to
break the old mindset while
keeping our feet on the ground.

171

FATESWAE N E, EXY
RENIKHERE R, TERIR.
RB2H, LURF Ao

Integrity

We advocate the values of
integrity, do not deceive the
company, partners and
customers or conceal anything
from them and treat people
sincerely.

ok

BINBEHE.EZE, T
BRI, BE ST
ERGREERIEDMA
R BY M — B

Dedication

We are passionate, aspirational,
unremitting and tenacious,
believing that the pursuit of
excellence is the only way to
achieve a win-win situation for
both the company and the
individual.

FFIt

BITUARBF IR S, B
5@@7 %%m‘{/ﬁy Eﬁgﬁﬁjja

BIEER.

Unity

We act in the interests of the
company, communicate openly,
cooperate seamlessly, help each
other, and work together to
achieve a win-win situation.

227

HIVRMRIR, AE Rt
SR FHKN, BT AE
B E X B

Tenacity

We are optimistic and positive,
facing challenges with high
morale, a calm mind and
persistence.

INFTRAE

Eight Codes of Conduct

BSRIA, 42N
[ 33 R, TEREW

BREADNE, BERE
e 3 LAB A AR, AL E X

BREIIFN, HIEsH
RAERBEFE, A EE

BSEMHRT, EREH
[ 3 ¥ T HE 1%, 1A BTG

BeRSEIR, EFRE—

kxEsiEL BEER

BSETFEY, MEMN
RISBHTES, FHAED

BRBRES, FTHY
R REISEM, EERE

BRAFF, RNEE
RS EH, B B

Advocate finding problems and giving suggestions;
object to proposing problems without giving suggestions.

Advocate sufficient communication and working together;
object to getting benefits at others’ expense.

Advocate personal involvement and pragmatism;
object to grandiose ideas and working behind closed doors.

Advocate efficient execution and being result-oriented;
object to procrastination and opportunism.

Advocate service consciousness and putting customers first;
object to superiority and bureaucracy.

Advocate taking responsibility and admitting to mistakes;
object to muddling along and finding excuses.

Advocate integrity and conservation;
object to corruption and extravagance.

Advocate lifelong learning and thirsting for knowledge;
object to complacency and arrogance.

KWG Group Holdings Brand Book
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Investor
Relations

RAEXER
—EHER EREE

BRRE5HFEB 2007 £7 A3 HESEE
KBIEHXZMERLT (KRB
HK.1813) LIk, A& =B~ miBREKR S,
AHEBRRNIXMK=ZAKFEHERE
SNeE, LeBERENKEARMILEH
B. 85 EANLS U RABITIRF
87, REIRATHHZIAT.

Investor Relations—Stable Return to Maintain a
Win-Win Situation

Since its listing on the Main Board of the Hong
Kong Stock Exchange (code: HK.1813) on 3 July
2007, KWG Group Holdings has been widely
recognised in the capital market leveraging its
excellent product development capabilities, deep
cultivation in the Greater-Bay-Area and the
Yangtze-River-Delta city cluster which radiates out
across the country, sound regional and business
layout, rising performance and industry-leading
profitability.

KWG Group Holdings Brand Book
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Steady
Growth with

Healthy Financial
Position

REEK, WS RE

2016

1,107

2016

U EHIEES B AR ERRIERERAT2016 EE2019F FIREUE
*The above data is extracted from the annual reports of KWG Group Holdings Limited from 2016 to 2019. 1130

BHE= ({Z7T)
Total Assets (RMB100 million)

2018

2017

1,349 1,845

W T iEE (BFHEHK)
Attributable Land Bank (10,000 sg.m.)

2017 2018

1352 1658

2019

2,143

2019

1701
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As a corporate citizen, KWG builds its commitment r
and responsibility on the corporate mission and

values, actively participates in charity undertakings
in areas ‘such as education, poverty alleviation,

disaster relief. and municipal
construction, and has made donations in cash and
in kind of RMB80O0 million.
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Create Future with Aspiration

Build Home with Heart

Founded on Love,

Doing Good Deeds All the Way

2007.

BEBRAGTERTERS
808 100 A 7.

AN RAXBEANREER
MESET BB 600
YAyt

A ARERTREETH
BhEEZHEM 200 ST,

mEMEER 300 Hro
BAHBNF,

Donated RMBT million to the
Executive Committee of The
Community Chest of Hong
Kong.

Donated RMB6 million to
Guangzhou Foundation for
Justice and Courage and
Narcotics Control Foundation.

Donated RMB2 million to
Guangdong Police’s Medical
Aid Foundation.

Donated RMB3 million to
Guizhou Province to build the
Hope Primary School.

2008.

FE5127 MK EBFEK
F(FEHBIR) TR 5
TREBELSHRLRES
MNMRRFANLTIE”, B
FIHERIBENOL TlE
F B BRI,

ERFERARBARE
52" MNARMBER—
BB AR E L+ F SRR
1003 7T

After the “5¢12” Wenchuan
Earthquake, jointly launched
the “Wenchuan Disaster Relief
and Orphans Rescuing
Project” with Yangcheng
Evening News, Fineland Real
Estate and Guangdong Charity
Federation and donated RMB1.1
million through Yangcheng
Evening News as the starting
fund.

The Chengdu Company of KWG
Group Holdings donated RMBI1
million to Chengdu Red Cross
immediately after the “5¢12”
Wenchuan Earthquake.

2009.

£ “REM, FIETE B
EHRA MEESBN
300 A7to

MMEEEZIBRIO
73 TCo

@)

[ InE B RiE/NFI5
M 100 BT, ATF#RLE
2%,

Donated RMB3 million to the
Guangzhou Charity Association
on Guangzhou Charity Day.

Donated RMB1 million to the
Conghua Charity Association.

Donated RMB1 million to
Songmei Primary School in
Lin’ gao County of Hainan
Province for building a new
campus.

2010.

BEERKEREREES
8 1000 /3 7To

BHREEXHBEEERIB
¥ 1000 A, BE “&
RRE - BEAFHEX
BREE",

mrMHTEEEERBN
100 5T, B& "Gt
W

m8MEIE/M 500 AT,
BT 49 F—8BME
SREREENKERNE
ARBEHE.

mITikiz=EHR 200 B
7T, XEFRcaEILEE

Donated RMB10 million to
Hainan Lingshui County
Education Foundation.

Donated RMB10 million to
Chinese Language and Culture
Education Foundation of China
to launch the “KWG ¢ Jinan
University Education Develop-
ment Fund”.

Donated RMB1 million to
Guangzhou Education
Foundation to launch the “KWG
Talent Programme”.

Donated RMBS5 million to
Hainan Province for the major
disaster relief work after the
continuous large-scale heavy
precipitation happened once in
49 years.

Donated RMB2 million to Asian
Para Games to support the
development of Para Games.

2011.

MM SHBRREAN 2
27, ¥OBHEMKEH
RERME, nHEHEMHT
UL Bt 12 7l 32 0% Ke 7 b R
BRORE. RAMTHZG
ERE B,

BEHXAERIBR 300
AT, B “XOEB,
BERIEE” EohED L
XHERLRE,

Donated and injected RMB200
million to Lvtian, Conghua to
support local construction
projects, providing financial,
technical and market assistance
to municipal infrastructure
construction and industry
development.

Donated RMB3 million to Huadu
Bureau of Education to
promote education in Huadu
District through the “Caring for
Education, In Love with

Huadu” campaign.

2012.

T TARKAFEBE
MEER" 1§t 100 ST,

Donated RMB1 million on
“Guangdong Poverty Allevia-
tion Day and Guangzhou
Charity Day”.

2013.

FREHEE SR BR
2005 7T & M X
‘420" R FWHMER
KERTF

Donated RMB2 million to
Chengdu Charity Federation to
support the reconstruction
work in the area hit by the
“420” Ya' an Lushan
earthquake.

KWG Group Holdings Brand Book
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Create Future with Aspiration

Build Home with Heart

2015.

BEART 313 Aox#E
RUKRKFEAATSIHESD

B,

Donated RMB3.13 million to
support the establishment of
the talent recruitment fund of

Sun Yat-sen University.

2016.

EFEEHREMZ 100
hAERT, XFN=HEEH
EAEMOHHEEALRIK
BAEE,

[INIE AT R B F R R D
KREBSBERIL 30 A
FERENE= L, BB 20
AT ART, SEEtZ
FEF I FRERE,

Donated HK$1 million to New
Home Association in Hong
Kong to support its work on

assisting new arrivals and
ethnic minorities in adapting to
the Hong Kong community.

Donated RMB200,000 at the
Charity and 30th Anniversary
Gala of Guangzhou Zengcheng
Qiaoxi Education Aid and
Poverty Alleviation Association
to encourage local students to
pursue further studies.

2017.
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Launched the “KWG Charity
Rainbow Project” to recycle the
old articles of property owners
and used the proceeds to fund
the “Rainbow Pockets” project
of Maitian Foundation to
provide arts education to
children who stayed in
mountainous area.

2018.
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Donated RMB20 million to
Jinan University on its 112th
anniversary to support its
construction and development.

Launched the 2018 “KWG
Charity « Rainbow Project” and
used the proceeds obtained
from the old articles given away
by property owners to fund the
“Rainbow Pockets Project” of
Maitian Education Foundation,
making the artistic dreams of
children in poverty-stricken
mountainous areas come true.

Social Responsibility

2019.
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Jointly launched the “RUN FOR
LOVE” philanthropic initiatives
with the Beijing Sports
Foundation to help children
with autism to build up
self-confidence and exhibit
their talent by organizing a
series of activities including art
exhibitions, establishment of an
art gallery and a 5.12 km run.

Donate RMB 20,000 to the
Maitian Education Foundation
of Guangdong Province to
provide rural children with
access to professional art
education.

Joined hands with the Sanjiang
Poverty Alleviation Develop-
ment Office of Liuzhou City to
donate school bags, books and
computers to to support the
comprehensive educational
development of underprivi-
leged children in mountainous
areas of Sanjiang County,
Guangxi.

2020.

BENTREEZESE
BR405 NNOSRIIFOE L
NEB MBI FESFRRE
T MBERTRLR G
MEBRREMARRBNR
b= (=

®I1000 AT “ALEA”
nEREs, BT TIRGH
HERREMAEE.

FRGILHPE- FPBK
"%, 388100001441
B EIMRK AR X H—%
WRIEE, ARigihsT
FERES5BRRAEI N,

Donated urgently needed

medical supplies including
400,000 pieces of N95
protective masks and 50,000
pairs of protective gloves
through the Guangzhou Charity
Association to help front-line
medical practitioners prevent
and control the outbreak of
COVID-19 epidemic.

Set up an RMB 10 million "Heart
to Heart” anti-epidemic fund to
alleviate the COVID-19
epidemic.

Launched the "Safeguard the
Orange Rose of China" program
to safeguard the safety and
well-being of the frontline
medical practitioners confront-
ing the COVID-19 epidemic in
their orange gowns in Wuhan
by donating 10,000 medical
insurance policies to them.

KWG Group Holdings Brand Book
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2001-2009

2001 Top 10 Most Pop F ies among
Guangzhou Citizen

2002 Top 10 R
white-collar w,

2003 Prop
Guangzhou

th the Best Floor |

2004 Green and
Province

2005 China's Top 100 Real Estate Enterprises

2006 Top 10 Mo
among Guangz

2007 China’
2007 Top 10
estate bran

Meeting for A

2008 The Most
Award

2008 Demonstration Residential Estate for
Property Management in Guangzhou

2009 Top 10 Listed Companies on the Annual
General List of Real Estate Co

2009 Top 10 Quality Real Esta
Ranking List of Cantonese Re.
for the 60th Anniversary of the

ers on the
ompanies
of the PRC

2010 &£ — 2015 &

2010 £ «ME»HE 500 58"k

2011 £ Bloomberg S E PR =T KX
REBBREE (REBMEIE)

201 F HFEKMEEELHEHTATREN
aTOP10

2012 £ PENHEHM=E

2012 & FEBFLH~HE T

2013 £ RHEEMESE

2013 4

2014 %

2014 £

2015 F bl Ht=s

2015 F FERAHL

2010-2015
2010 Fortune 500 Chinese

2011 The Best
Region) of t

2011 Top 10
Real Estate
Value

ers in Terms of |

2012 The Most

2012 China’ s Top 50 Commercial Real Estate
Developers

2013 Charit
Contributions

2013 Best
Companies

2014 The B
Guangzhou)

2014 China’ s Fa
Year

2015 Outstanding Enterprise for Fulfilling Social
Responsibilities

2015 The Most Commercial V: of the Year
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2016 & tHmEeEMNEATOPIO 2016 Top 10 for Profitability of Listed Real Estate 10§E
2016 £ HEREHMTSATFRE WL Eriteirises 2018 F HEARGES EHEH= AT
&H@{ﬂ{ETOP‘IO 2016 Top 10 Leading Brands of China’ s é,%é;;jjTOP10
Comprehensive Real Estate Companies
2016 & HEEFEEMT QT RENE 2018 £ HEMF=HEE —2018 FEMTT4
2016 Top 10 Brands of South China Real Estat s .
TO P1O Compan(i)eps rands o ou na Rea state 2 %ﬁﬁ%
2016 & HEYIARS EmE I KME 2018 &£ HEREM~AERENE TOP20

2016 Top 10 China Community Property
Management Service Providers in terms of Growth

TOP10
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2017 &

2017 %

20174
20174

FE I AR MRS
TOP20
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smos, Chen,

20 of Development of C
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(R

20 O Brands of C
Companies

2017 Yuan Ye Award International Competition -
Real Estate Landscape Silver Award (Tianjin The
Cosmos)

2017 Jin Kui Award - Best Hotel for Business
Meetings Selected by Star Hotels (Four Points by
Sheraton Guangzhou, Dongpu)

2017 Top 20 China Community Service Providers
2017 Top 10 China Community Property

Management Service Providers in terms of Growth
Potential

20184
2018 £

2018 &
2018 &
2018 £
20

(R EBASEREEIE)

PERERTEE R CREEEE)

PEKEAB M MERR
(ERATSE)
FEALAFE T AW

HEYL RS EREL Top20
thE VAR SS B R AR RE Pk

SHIAR
G

Strengths

eal Estate Enterp

Brand Value

2018 Specialized Operational Leading Brand of
China Property Service Companies

2018 International Property Awards— Asia Pacific
Interior Design Award (The Mulian, Chengdu)

2018 The Best Nova Hotel Brand of China (The
Mulian)

2018 Innovative Brand Award for Long-term Rental
Apartment in China (RISCASA)

2018 New Experience Commercial Enterprise of
the Year

2018 Top 20 of China TOP100 Property
Management Companies

2018 China Leading Property Management
Companies in terms of Characteristic Service

2018 The landmark of art ecology in 2018 (U Fun,
Shanghai)

2018 Commercial landmark of southwestern cities
in 2018 (U Fun, Chengdu)
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Moving Forward with Honors with an Unchan

2019

2019 Top 10 China Real Estate Enterprises Listed in
omprehensive S;

otel Manage

2019 Emerging Hotel Brand of the Year (The
Mulian)

2019 Best SPA Brand of the Year——The Travel &
Leisure Industry Awards (W Hotel Guangzhou)

2019 The Selected Opening Hotel (Courtyard by
Marriott Suzhou)

2019 The Most Popular Shopping Center of the
Year (M-Cube, Beijing)

2019 Golden Light Award - Excellence Marketing
(U Fun, Shanghai)

2019 Excellent Commercial Enterprise in Shanghai
Art Business Circle (U Fun, Shanghai)

2019 Mall China’ s Outstanding Shopping Mall
Management Company of the Year

2019 Outstanding Operator of Commercial Real
Estate of the Year

2019 China’ s Leading Property Management
Company with Distinguished Services

2019 Outstanding Performance for Long-term
Rental Apartment Brands in China (RISCASA)

2019 REARD Global Real Estate Design Award -
Merit (Cohesion Co-working Space)

2020 F hEFLEBTEEE VS 8]

2020

2020 The 8th of Top 100 Commercial Real Estate Companies in China
2020 Top 10 Comprehensive Real Estate Developers in China

2020 Top 10 Chinese Real Estate Companies in Terms of Profitability
2020 Top 30 Listed Real Estate Companies in China

2020 One of the Most Respected Real Estate Brand in China

KWG Group Holdings Brand Book
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p39
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Residential Property
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Commercial Property
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Urban Renewal
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[ ﬁ * él. ] LINK ¢ Construction

F17E, G Em

Creating masterpieces together with
those who follow the same path

s—4=0E, ENNMECHBEARE,, 5—447,
B UORRHUEIERK,

B17#E, LBRSZAZYRE, UNZ=5NHETE
Hik,

Every space shows ingenuity naturally and every detail
represents the determination to build home with heart.

Those who follow the same path let architecture meet art and
let time and space talk to the current world.

GREEEHAMMERN, aLE—1 “MWEDMR,
e ‘N, HAEIBEFEGEERR. #mh.
HSEANBEARZERNE LD, BEl, 5R%E
AENBIEMEBE M. R, £B. EBEZE
W, METEERKE. TFOERSEZMNEEDR.

EEY, LLYEGFMEEEME AT “BHREE" B
i, NARMNMENAUIERIMR, G8FREILE
AEBE, BINERSXL IP NELEY, B2
TEBHULEE. XWINBSHEER, KM T/NEE
& A

A "physical space” , known as "the structure”, is what KWG
builds the formost. The creation requires to integrate various
parts of the surrounding, including architectures, city and
humanity. As for now, KWG has developed premium projects in
cities such as Guangzhou, Beijing, Shanghai, and Hong Kong,
covering residential, travel accommodation, work and
consumption scenarios.

Meanwhile, what is more important than a physical space is the
"spiritual village". Responding to various regional cultures and
consumption habits, KWG has constructed closed-up
commercial communities, cultural identities and community
connections, through the continuous export of values and
culture IP to form a closed loop of small urban habitat.

KWG Group Holdings Brand Book
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The Preferred Living Environment
——Founded in Guangzhou and Radiating out
across the Country

In the field of comprehensive urban development,
KWG Group Holdings adheres to the development
strategy of “Founded in Guangzhou and Radiating
out across the Country” , and focuses on
residential properties , commercial properties
and urban renewal. It has spanned nearly 40
cities, covering national key economic circles such
as the Greater-Bay-Area and Yangtze-River-Delta
city cluster with residential, apartment, office
building and shopping center projects.

Residential Property— Exquisite craftsmanship
and artistic ingenuity

FEMT—BEHAE ZREC

KWG Group Holdings Brand Book
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M2 KIEE THE RIVIERA - GUANGZHOU [ /i X%

KIE R KIFADE
Property at Its Finest Embodiment of
Exquisite

Craftsmanship
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The Countryside Dream
and The Ideal Realm for Living
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NEW FINANCIAL CITY PROJECT - GUANGZHOU
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Create Future with Aspiration
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Build Home with Heart
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THE BUTTONWOOD SEASON - WUHAN X - BigrH =

FORTUNES SEASON - LIUZHOU #)l - =&Yz

SERENITY IN PROSPERITY - NANTONG & - X{HII0 =

PEARL COAST - HAINAN 8 JTIREF
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Build Home with Heart
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TR 7 IMP - Guangzhou
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International Finance Plaza - (

Office Buildings

KWG Group Holdings brings cities’ financial resources together. It has completed a number of high-end
office projects and industry headquarters in the core areas of Beijing, Guangzhou, Shanghai, Chengdu,
Suzhou and Nanning. It has built an innovative and integrated business model, equipped the buildings
with 5A intelligent hardware and comfortable VRV inverter and variable air volume central air
conditioning system from mainstream brands, and implemented TQM (Total Quality Management) system
to create a comprehensive, multi-functional business system and an efficient, convenient business space.

Going forward, office projects such as Beijing KWG Center, Guangzhou The Star, Luogang KWG Center
will be opened and put into operation.

) A

CA FA

BRI JHEE R Rk
Communication Automation Firefighting Automation

OA BA SA

DREREN HFRL TIRE RN

Office Automation Building Automation Security Automation

KWG Group Holdings Brand Book
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R - 175 U Fun - Chengdu
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Shopping Centers

Adhering to the philosophy of “Arts , Ecology ,
LOHAS” , KWG Group Holdings has built
commercial complexes in the core areas of
Beijing, Shanghai, suzhou, chengdu, guangzhou
and foshan , through the introduction of
high-end trendy brands , quality dining and
entertainment experiences , a closed loop of
small urban habitat is formed to meet the
leisure and entertainment needs of the whole
family.

KWG Group Holdings Brand Book

60



61

Create Future with Aspiration

Build Home with Heart

b= - IRXA& S U Fun - Beijing Shunyi TN - SRR A& 75 U Fun - Guangzhou Knowledge City

OO i+

LI R

(=]

|-

KK, ERIMX K. LBEMNER. T
MARWIE T EXED. ETEA. #
W& REER. AMNKBHRES E
4R R R T AL o

Going forward, shopping centers such as Beijing
Shunyi U Fun, Beijing Tongzhou U Fun, Guangzhou
Knowledge City U Fun, Chongging U Fun, Nanning
U Fun, Foshan U Fun, Chengdu M-Cube and Suzhou
Taihu New Town U Fun will be opened.
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Planning Map for Old Village Reconstruction

Urban Renewal—Letting the City Grow Vigorously

Urban renewal is the repositioning of urban functions
as well as the rediscovery of urban kinetic energy. As
a result of limited city size, China’s large cities have
entered the era of stock from the era of increment,
and urban renewal will become the newly added
model for urban development.

In 2018 KWG Group Holdings Limited (hereinafter
referred to as KWG) acted according to how things
proceeded, announcing the establishment of the
Urban Renewal Group.

Adhering to the vision of “letting the city grow
vigorously”, KWG set its layout first in the
Greater-Bay-Area, integrating its vision for future life
into the living environment, architectural style and
cultural exchange; focusing on renovation and
looking over opportunities and situations, decisions
of acceptance and rejection, breakthroughs and
insistence, KWG strives to construct a grand vision of
urban development and rejuvenate the city.

KWG Group Holdings Brand Book
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FEREATS - BRMEREE

Perfecting Details - Pursuing Quality Life
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Livable - promoting the harmonious existence between
park-like communities and the city

KWG Urban Renewal Group integrates the residential
aesthetic culture into the architectural design and makes
rational planning of living space; it strives to create a
comfortable and livable all-age community through the
integration of educational resources, the greening
transformation of gardens, and the construction of public
facilities.

Diversification - building diverse shopping malls to
prosper with the city

Following the requirements of diversified and refined
development of city planning, KWG Urban Renewal Group
makes efforts to create hub-type commercial complexes,
high-end office buildings, commercial exhibition centers,
long-term rental apartments and other projects. Depend-
ing on the excellent ability to integrate diversified business
forms of KWG, KWG Urban Renewal Group is able to inject
vigorous development momentum into the city and create
a full ecological closed loop where urban residents can live
and work in peace and contentment.

Leading-in-constructing a win-win situation between
charming industries and the city

The development of the city is inseparable from the
support of rich industries. KWG Urban Renewal Group
adjusts measures to local conditions, introduces
high-quality industries in multiple dimensions, and creates
job opportunities for the new city. Meanwhile, it introduces
talents from various industries to drive the rapid develop-
ment of the regional economy, realizing the win-win
situation between the government, village collectives and
individuals, and the enterprise.

Inheritance - establishing cultural tourism towns to
coexist with the city

Cities are like flowing water and torches passed down
from generation to generation, Through the preservation
and restoration of traditional buildings, the spread of
ancestral halls and folkways, KWG Urban Renewal Group
integrates traditional cultural, ecological protection, and
the cultural tourism model and introduces new business
models to the new town while inheriting traditional
culture; furthermore, it makes the old city vibrant with life
by building featured cultural tourism towns.

AT Ff%‘ Lanshi Area - Foshan
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Foshan
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Advancing with Time -
Endowing the City with New Charm
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KWG Urban Renewal Group accurately grasps the pulse of
the times and insists on promoting the “three old”
reconstruction.

At present, KWG Urban Renewal Group has completed its
layout in Tianhe district, Huangpu district, Panyu district,
Zengcheng district, Nansha district, Huadu district of
Guangzhou city, as well as Nanhai district and Chancheng
district of Foshan city.

With a vision for urban development and respect for land
values, KWG is poised to become the backbone of urban
renewal.

In the future, KWG Urban Renewal Group will keep
accelerating the pace of urban renewal in Guangzhou and
Foshan, and add vitality to the booming development of
the Greater-Bay-Area with practical actions.

KWG Group Holdings Brand Book
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P87 KWG Living
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Difference Together with Those
Who Have the Same Mind

Converging on the
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Converging on the difference together with
those who have the same mind

Streams run to the sea, all things merge into one.

Cherish every gift given by the city and put puzzle pieces
together to form a boundless picture. Those who have the
same mind work in harmony together to converge on a
diversified ecology and live symbiotically with the city.

BFIR - 4 (Michael E.Porter) T 1985 (%
S H) (Competitive Advantage) —HHEEH:
SreUHAEFIETFHNE-TT, P LVER
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BFR (place), EMHEEERE, ?%Eﬁ%é*ﬁ’ﬂﬁ)
FRES, l— M AERN2REERTHESHE
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The concept of value chain was first proposed by Michael E.
Porter in his book Competitive Advantage published in 1985. Mr.
Porter believes that each company belongs to a certain part of
the industry chain. The acquisition and maintenance of a
company’s competitive advantages not only depend on its
internal value chain, but also on a larger value system - the
industry value chain.

The core of the industry value chain formed by KWG based on
real estate, industry-city, comprehensive healthcare, cultural
tourism, education, hotel and long-term rental apartment lies in
the creation of a place for all ages, hours, scenarios and
lifestyles to reconstruct people’s everyday life. The ongoing
creation of places will eventually become an ever-growing
urban ecosphere for people of all ages to live in and a closed
value loop.
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Industry-City
——Breathing Life into Cities

To actively respond to the country’ s strategic
promotion of industry-city integrated
development, KWG Group Holdings adheres to the
development philosophy of “Empowering a Better
Lifestyle from the Perspective of People” , and
works to construct the “3-4-5 Development
Model” by focusing on three wellbeing industries
(health, education and eldercare), consolidating
four development models (characteristic towns,
industry-city complex, industrial park and rural
areas bolstering), and establishing five industrial
landscape service systems (resources interaction
platform for industry alliance, industry-finance
innovative incubation platform, smart experience
space, service benchmark for the entire life cycle
and industry-city symbiotic ecosphere). By
promoting regional industrial upgrade and
improvement of urban functions through “Industry
+ Real Estate” , a better future will be created for
the cities, the Group has successfully developed
the signature corporate headquarters project in
Qingpu, Shanghai, and a mixed use urban complex
in Yancheng, Jiangsu.

Create a Better

Ities

Future for the C

3-4-5 8 BN
3-4-5Development Model
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Three Wellbeing Industries
Health

Education

Eldercare
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Four Development Models
Characteristic towns
Industry-city complex
Industrial park

Rural areas bolstering
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Five Industrial Landscape Service Systems
Resources interaction platform for industry alliance
Industry-finance innovative incubation platform
Smart experience space

Service benchmark for the entire life cycle
Industry-city symbiotic ecosphere

KWG Group Holdings Brand Book

72



Create Future with Aspiration

M- KEB= bR Yunshang Retreat - Chengdu,Dayi

Z iR

RE—_4Emzaik, URBRER LN
| TMNBEARN (REEE) FWMEN
TEART, UWESHBRNAR, 7O A
ETHROME R B AFFEMNSE, LA
NE, FIEXH. BHE. BT B8 K
BRARFLER, EEESRENKREE
TR, EATERERERETE. HEMN
BrE. ESEARBRZTBEDEREN
Z R IRH R

Rural Areas Bolstering

Focusing on the outer suburbs of first and
second-tier cities, referring to projects such as
Yunshang Retreat in Dayi, Chengdu and Zhucun in
Zengcheng, Guangzhou (Fortunes Season) as
demonstration benchmarks, centring around
ecological resources, taking full advantage of the
topography and natural environment, and using a
people-oriented approach to establish five industri-
al systems of culture, countryside, healthcare,
sports and tourism, create an ecological, healthy
and leisure living experience, and build a rural areas
bolstering model that integrates living space,
recreational space and ecological conservation and
development space.
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Industry Alliance

The KWG Industry Alliance centers around
developments in national strategic and emerging
industries and efficiently integrates resources in
the fields of comprehensive healthcare, biomedi-
cine, tourism, education and new materials. As
the hub of industrial resources, the alliance builds
an industrial platform that integrates elements of
industry + real estate + finance and taps the
advantages in industrial resources and industry
influence to enhance the multi-dimensional

revenue-generating capacity of the group and
create a “closed ecological loop” that encom-
passes the entire life cycle + the whole industry
chain.
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Biomedicine

Complying with the national strategy of “Healthy
China 2030”, KWG Group Holdings, with adherence
to the “people-oriented” philosophy, provides a
comprehensive full-cycle health service system for
0 to 100 years of age, collaborates with Vcanland
Holding Group, VCANBIO, GLK (an Israeli compa-
ny), Guangzhou International Biotech Island and
other strategic partners to consolidate quality
resources in the fields of life sciences, biomedicine,
medical services, eldercare services, etc, builds a

cooperative platform for shared success of
“government + real estate + enterprises” and
actively explores the diversified integration
between the industry and real estate in terms of
healthcare complexes and healthcare towns.
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Taking the Lead with
Innovation and
Making Healthiness Accessible

Comprehensive Healthcare

KWG Group Holdings explores China’ s
comprehensive healthcare industry and seizes the
development opportunities in the
Greater-Bay-Area. It adheres to the mission of
“taking the lead with innovation and making
healthiness accessible” , to engage in
comprehensive healthcare investment,
biomedicine, medical services and healthcare
industries. It focuses on the development of
biological drugs , chemically innovative drugs and
new-type preparations, research in stem cells and
regenerative medicine, genetic testing and
high-end/precise medical services through
international innovation and cooperation. It
actively explores the integration of the healthcare
and real estate industries in aspects of “medicine,
drugs and wellbeing” in order to create a high-tech
industrial conglomerate that provides health
management for the entire life cycle of human.
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Education
—— Foresee the Future

KWG Education Group was established in 2017 with
the mission to “Pursuing Education in its Purest
Form”. Its business areas cover Preschool Educa-
tion, International Education, and Extracurricular
Education, with the support of education research,
education technology, and education investment. It
strives to create an innovative education ecosystem
of holistic cultivation inside and outside the school,
provide premium education resources for learners,
teachers, schools and the society, and become a
respected education brand.
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The Affiliated Longmen School of South
China Normal University

Adhering to the founding philosophy of “liberal-art
qualities, scientific literacy, global vision”, KWG
Education Group established The Affiliated
LongMen School of South China Normal University
in 2017 with the aim of “cultivating humanities,
fostering the power of science, broadening one’s
horizons and raising talent”. It sticks to the
direction of quality, selective, informatised, special-
ised and international development, and engages in
the top-level design of educational activities. Based
on the standard design of grade one schools and
national demonstration high schools, it runs 138
classes which encompass kindergarten, primary
school, junior high school, high school and interna-
tional courses. Its goal is to become the “pioneer-
ing, international and exemplary prestigious school
in the Greater-Bay-Area that accommodates to the
future”.

Education Projects
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Trinity International Kindergarten

Trinity international kindergarten is an international
bilingual kindergarten with a unique curriculum.

Trinity meets the needs of families in China and
abroad for international bilingual courses, using the
International Early Years Curriculum (IEYC) to pave
the way for children’s domestic and international
learning, stimulate their curiosity, and enable them
to become creative, loving and enthusiastic global
citizens in a happy way. Trinity's team of teachers
knows how to educate and help young children
learn and develop.

Alison Cook, director of education, is a senior
specialist in early childhood education.

Over the past 25 years, she has held a variety of
educational positions in the UK, Turkey, Azerbaijan
and Malaysia, including principal, education adviser
and teacher trainer.

At present, Trinity has three campuses in Guang-
zhou: Ersha island, Zhujiang New Town and Huadu.
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Hengde Education

KWG Education Group consolidates various
superior projects and resources and continuously
provides premium quality education services for
students, parents, schools and society with three
proprietary brands, namely Qihang On-campus
Care Service, Qihang Youth Learning & Practice and
Facai Art Space. It is committed to building a
systematic and scientific gymnastic training base,
which is to become a new educational platform for
the healthy growth and self-expression of
adolescents.
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Sengo Wonderland

Sengo Wonderland is tailored for children aged O to 6 years old and provides customized services
integrating care and education. We follow and utilize the world-renowned Early Years Foundation Stage
(EYFS), a national framework implemented in England. In practice, we provide diversified courses, a
global vision, a bilingual environment, and real-life experience to help children achieve a comprehensive
development in language and cognition, physical fitness and coordination, together with emotional and
social skills.
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Sengo Kindergarten

Designed for stage 3-6 children, Sengo kindergarten is equipped with an experienced management and
teaching team. The curriculum structure emphasizes subject crossing and theme penetration,
implements diversified teaching methods, and creates an immersive language teaching environment, so
as to benefit the ability of children from the lifelong.

At present, Sengo Yushan international kindergarten, Sengo Liuzhou Yunxi Four Seasons kindergarten
and other projects are under construction.

Sengo Wonderlan



Create Future

Build Home with Heart

ERELILREKFD

EREFVILEKPOEEITEMWERE. &
HEFR, @A 2-12 550 LB —NERHK
BEIIF O,

HMMARKEEAX RS BSZA. SIFR
REMERE, BAOATEFREEMLFTHDA
B A ARRE. RIROSHE R
IR, BB LILBIERKE. FRI, ]’
REIESMKHBE==]8,

PLESNEBRFRR, TETRAERT
EREBEROES, REEEEZFHMEWL
5RKEHNE, 2EMNRKRNEFHIR
EHE R,

Sengo Kids Education Center

Sengo Kids Education Center aims to build a leading
one-stop quality education and training center by
international standards for children aged 2-12 years.

We strictly choose high-quality courses of humanistic
quality, language arts, innovative science and
technology for parents, and are committed to
cultivating the international new generation with
excellent personal qualities, learning cognition,
interpersonal communication and positive attitude,
so as to create a third space for children to learn and

grow happily in addition to their families and schools.

The system of intellectual interest and music
advocated by the center focuses on improving the
core competence of children's quality-oriented
education, deeply explores the individuality and
growth diversity of children, and comprehensively
helps parents become better family educators.
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Sengo Education provides creative curriculum
selection integrating creativity, practice and educa-
tion for teenagers to help them step out of the
campus and into the society and gradually develop
their sense of independence.

At present, three camp projects have been set up in
Guangdong area to provide schools and families
with comprehensive time activities, parent-child
travel and other systematic courses and education
bases.
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Cultural Tourism
—— Further Possibilities of a Better Life

KWG Group Holdings actively explores the cultural
heritages in China, and adapts to eight major
transformation trends in this new era from scale
and speed-oriented to quality and wonderful travel,
from mass to niche tourism, from focusing on
scenic spots to exploring the whole region, from
sightseeing-oriented to leisure-based, from shallow
to in-depth travel, from developing a single tourist
project to the tourism industry as a whole, from
passively following international practices to
proactively pursuing tourism diplomacy, and from a
big tourism country to a strong one. Facing the
global market from its root in Guangdong, KWG
Group Holdings adheres to the vision of establish-
ing an industry chain of global cultural tourism by
using its considerable business resources and the
established traditional tourism business to facilitate
the promotion of quality tourism, the continuous
exploration of the whole region and the innovative
development of tourism services, including
business travel services for medium and large-size
enterprises, research and study tours for the youth,
travel customisation for senior citizens, high-end
travel customisation, professional Industry 4.0
business tours, overseas investment and study
tours as well as featured theme tours. It also deeply
explores local culture and tourism resources with a
focus on the development of featured towns for
cultural tourism, countryside complexes, compre-
hensive heathcare, etc. KWG Group Holdings is
committed to becoming a poetic travel manager,
and its revenue is expected to exceed RMB10 billion
in the next three years.
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Guangdong Huacheng Cultural Tourism Group Co.,
Ltd.,, was established in 2019. Uphold the core
ideology of "Best-service, High-quality”, complying
with the trend of contemporary Chinese culture
and tourism, relying on the KWG corp. 's rich
resources of diversified business, we first rooted in
Guangdong then faced the world. And with the
group mission of "Your ideal travel butler”, we
committee to become the world first-class travel
industry investment operators and the leader of
tour industry ecosystem around the world.

With the good situation of the Chinese govern-
ment’'s master plan and policy support for the
development of cultural and tourism, we take
resources as the core, and make good use of the
dividend of the combination of consumption
classification and cultural and tourism.

Combined with the global tourism development
situation, to expand the tourism market and
strengthen the tourism project.

Tourism flow will promote the tourism destination
project, the tourism destination project also can
nurture the tourism development. It will form the
core competitiveness of the tourism group, as well
as to become an excellent domestic tourism
industry operators, and the best model of tourism
combination. With tourism, culture and smart
tourism as the main way, with merger and acquisi-
tion as the auxiliary ways, we want to build a mega
cultural tourism group based on the 369-year plan.

Further Possibilities of a Better Life
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KWG Living
—— Co-creator of Plural High Quality Life

KWG Living is a commercial operation and
property management service platform with 20
years of rich experience.

Through the CoKWG online platform, it integrates
multiple businesses such as commercial operation,
property management service and asset
management service.

Adhering to the brand positioning of "co-creator
of multiple high quality life"”, and in the way of
technology empowerment, cooperation and
symbiosis, KWG Living will bring people a
wonderful community life with multiple richness
and value sharing.
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Serve with
Kindness
and Consideration

144

Property Service—Liege Property Management

Based on customers’ needs and service experiences,
and through the integration of operations and
services and analysis with big data, KWG Group
Holdings upgrades its after-sales service system,
which consists of three major segments including
property management, customer service and
member management, to offer customers
multi-dimensional values such as diversified services,
composite lifestyles and enriched experiences.
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Property Service—Liege Property Management

Established in 2004, Guangzhou Liege Property
Management Co., Ltd. (Liege Property
Management) is an enterprise with the national
first-class property qualification, ranked 18th
among the Top 100 Property Management
Enterprises in China by Comprehensive Strength.

Liege Property Management adheres to the
serving philosophy of the brand (i.e. “Do Our Best
For You” ) and creates an artistic and humanistic
living environment through lifestyle, healthcare
and smart community services to establish a
comprehensive after-sales service platform and a
high-end property management service system.

Liege Property Management.

Property Service
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Lifestyle
Gaining a deep understanding of the urban living model

and owners’ lifestyles to provide personalised services
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Healthcare
Providing in-depth healthcare services to build a healthy
community
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Smart Community

Building a smart community to provide a more efficient,
convenient and scientific property management service
experience
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Property Service—Home Creation

Founded in July 2000, Home Creation has the
national first-class property management service
qualification. Its services include property services,
equipment and facilities management, project
preliminary research and consultation, asset
management, business investment and operation
services, property management consultants, and
property management leasing for various types of
projects, such as commercial complex, residential,
office building, science and technology industrial
park, apartment, hotel, etc. Home Creation is
committed to the development of professional and
humanized property services.

With its professional management team, Home
Creation constantly optimizes its management and
service methods. After nearly 20 years of operation
and development, Home Creation has become a
leading community service and asset management
integrated operator in the property industry.
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Home Creation has been providing diversified,
human-oriented, information-based and exclusive
services for its owners for 20 years. It also adheres
to building its brand with its technology and
services and casting its quality with its specialty.

Property Service
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Commercial Operations—Shopping Centers

Founded on the idea of “art, eco, happy life” ,
KWG Living blends different styles into different
local culture and consumption habits, which leads
to the two developing brands——Ufun and
M-CUBE.

By building a high-quality and diversified shopping
center in the core area of the city, we will bring
people multiple and high-quality life experiences,
enhance the real economy, and continue to inject
strong vitality into the city’s development.

Up to now, KWG Living has been located in 8 cities
including Beijing, Shanghai, Guangzhou, Chengdu,
Suzhou, Foshan, etc., with a total operating area of
more than 1 million square meters and a
comprehensive layout of 17 shopping centers.
Among them, 7 projects have been opened and 10
projects are under construction.
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Ufun

Ufun is comminted to the creation of a “fashionable,
healthy and delicate” lifestyle. By making a park-like
shopping atmosphere, Ufun unhold the idea that
“provides a natural harmony shopping experience”.

With the spread of brand idea, and the harmony in
cultural enviroment, Ufun provides intercultural
business culture and favorable enviroment to their
customers.

Shopping
Centers
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M-CUBE

M-CUBE defines itself as a “young, fashionable, cool,
multicultural” experience space. M-CUBE is eager to find
the probable connection between tradition and innova-
tion, seeking the perfect integration.

M-CUBE is committed to becoming a trend-setter
relying on fashionable retail, stylish restaurant, living
facility.

KWG Group Holdings Brand Book
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Commercial Operations— Office Building

KWG Living relying on the profound insight
of the needs of enterprises, great experi-
ence of office building design, and the
professional  operations  management,
pools financial resource for cities. KWG
Living is in the leading position on office
building.

KWG Living is committed to provide
efficient and convenient business space for
their customers.

Guangzhou IFP, Shanghai IMP, Chengdu
ICP, Beijing KWG Center, Suzhou Wanhui
Building are all landmarks of their cities.

KWG Living is managing over 300,000m?
office building in China.

KWG Group Holdings Brand Book
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44

Guanli
Real Estate
Agency

n

Asset Management Service— Guanli

Guangzhou Guanli Real Estate Agency Co., Ltd. has its
business footprint in 16 major cities among 12 provinces
in China, with professional operation team and
high-speed operation efficiency; resource integration is
fast and accurate to achieve cross regional customer
resources integration. Cooperative real estate projects
provide housing resources, and Guanli real estate
provides professional sales agency services.

Through the joint cooperation of the two sides, their
professional advantages will be brought into full play
and a win-win situation will be achieved.

High end professional sales agent service: the sales
agent business is wide and complete, covering the
whole product line (residential, office building, shop,
parking lots); the service area not only includes Beijing,
Shanghai, Guangzhou and other first tier cities, but also
Chengdu, Chongging, Hangzhou, Suzhou and other
cities and regions. The key target of customer is the
ones with elegant taste, pursue high-quality life, pay
attention to social circle, pay attention to high-quality
property service in the community, complete surround-
ing facilities, one hour convenient life circle, and life
improvement buyer.

KWG Group Holdings Brand Book
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In order to promote the efficiency of the industry, new value connection will be created between KWG and
its users through digital construction, and core competence will be deepened in three aspects of member
management, multiple services and big data.

L2RTFE——2B —& [2REBETFE

CoKWG [member management platform]
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Member Platform— CoKWG

"CoKWG" was born in 2019. It is an
ecological member service platform
with app as the carrier under the KWG
group.

Under the background of taking the
main real estate and property as the
cornerstone and exploring diversified
industries, KWG Group Holdings
complies with the digital wave of econo-
my, builds the first service-oriented
middle platform in the real estate
industry with member services as the
core, gets through its eight business
formats, and unites external brands in
various fields, aiming to bring the
ultimate care of KWG members across
business formats, multiple scenes and
the whole life cycle.

HREBNELASRLHEERRE, FREZ. X
BEzLM, ANhRAEE. ARZFIARSE
EEMERF A,

Integrates multi-dimensional data of millions of
members, forms a pool of shared and large stock

members, and lays a high-value user foundation for
collaborative integration and multi industry services;

—& [R5 FE]

CoKWG [the service platform]

EYREZRENRSEN, Wb ZM—R M
BHBEDRAZWE. ZTEHEETRNE
T, HHRXEELHBMNERN, ERZTE
Hee, AL

Integrates the whole scene and multi-channel service
capabilities, mobilizes the transformation of members
from one-time single consumption scenario to
multi-functional and multi field consumption scenario,
promotes cross marketing and new profit model, and
forms multiple liquidity and empowering formats;

—& [KBUBTEA]
CoKWG [big data platform]

BEAP2WSTHERERR. XK, 2%
ERFPERRBERER, hAEBEH~RHEEK
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With the help of data accumulation and association of
users full business behavior, the company has
established a complete user profile and demand
strategy to provide data support for the layout of new
industries and promote refined operation and value
growth.

CoKWG Members’ Benefits

KWG Group Holdings Brand Book
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Membership Level

Create five member levels with "jade”
as the system.

The grade division of "CoKWG"
member comes from different
categories of "jade"”, one of the
treasures of Buddhism. Led by
"tourmaline”, five grades of "agate”,
"amber"”, "Topaz" and "white jade" are
successively set up. Members can get
growth value (jade gravel) through
consumption in various business forms
of KWG group, and start the "journey of
gentlemen”.

LEVEL 5
ZEXE / Tourmaline

LEVEL 4
I / Agate

LEVEL 3
3£ / Amber

LEVEL 2
#E / Topaz

LEVEL 1
B % / White Jade

—&GRR

DBRPNENKE, SEPXNEDELXERATRSIEE
2, fIE— (R ESEZRRS, ENEXBREEREN
FEANFEELSR, MNERKESEEER,

CoKWG Business Vision

Ultimately to provide user value, integrate user care and collaborative
development into products and operations, create integrated ecological
member services, redefine users’' new life style in KWG economy, and
help KWG ecology to continue to prosper.

Slogan

LEBNaAFEEAETHNE—PIZ

Let exclusive rights and interests accompany every moment of your life

KWG Group Holdings Brand Book
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HEETEESF AN

Exclusive for CoKWG Member

&S AR

Upgraded Member Interests

FREE

REEF

Free Interest

C22 G2 MMk

C22 free coffee

BME BB BN RIEL

Free mobile office experience in Cohension

REABFRTFRE

Free parenting courses

BrBmREREES
Ufun Parking cuppon
%

HETH

Consumption Discount

BRMT LT BMEHT

KWG Property exclusive resident purchase discount

C22 MHF= FE M

C22 coffee membership price

N3 FEHIE T BB

The Mulian Hotel discount rate

& KEABAEE T

Discount on long-term apartment rental

ZREEEFMLERLEER

Special gifts and special offers for members

ot

B8

Cash Discount

C22 Wik 5 #735

C22 coffee 50% discount coupon

NEEBEL S ERESLE

The Mulian Hotel discount coupon

iR 7= o R AL B

Tourism package coupon

frEEANES
Long-term apartment rental coupon
BEREBREFRNEFILE

KWG education coupon

=

EA=kE2
Birthday Specials

C22 BRI

C22 free coffee

ANEREEEAAITEEZNEILE

The Mulian Hotel discount in Birthday month

4 BRI EAETE ™ mEIMEIXR D
Additional membership points to purchase tourism package
during birthday

KrBmERRER=ER

3 times membership points in Ufang during birthday week.

D

~—
M

RN

Special Rights

TRYI & EHEZERD

More points to pay living expense on line

ANEEBEEXMERZBRD

More points to stay in the Mulian Hotel

ASEFEBEITE N
The Mulian Hotel discount rate
rEeKEABHESERY

More points to rent KWG long-term apartment

KWG Group Holdings Brand Book
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The Style and
Elegance Of a City

Hotel—
The Style and Elegance of a City

KWG Group Holdings continues to promote
image internationalisation, professional
management and service standardisation of
hotels to create city name cards and enhance
the city’s brand image. At present, hotel
projects under KWG Group Holdings (includ-
ing those under construction) can be found in
various cities and areas such as Beijing, Guang-
zhou, Shanghai, Shenzhen, Chengdu, Suzhou,
Hangzhou, Xi'an and Hainan, with more than
30 hotels in operation. In the next three years,
the focus will be placed on Beijing-Tianjin-He-
bei Region, the Greater-Bay-Area and the
Yangtze-River-Delta Area with the aim of
putting more than 300 hotels into operation.

(& B am b
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International Brands

KWG Group Holdings has
partnered with Marriott
International, Hilton Hotels &
Resorts and Hyatt Hotels
Corporation to craft projects
such as W Guangzhou, W
Chengdu, Conrad Guangzhou,
Four Points by Sheraton
Guangzhou Dongpu, Courtyard
by Marriott Suzhou Mudu, The
Westin Suzhou, Hyatt Centric
CBD Chengdu, Hyatt Place
Shanghai Xinjiangwan, The St.
Regis Hainan Resort and Hyatt
Regency Hainan, thereby
introducing international
operation and management
expertise to the hotels.

KWG Group Holdings Brand Book
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Music. Fashion.

W Guangzhou

As the first W hotel in mainland
China, W Guangzhou was
launched in May 2013, exuding
musical, trendy and artistic
qualities through the
avant-garde architecture and
interior design crafted by
international designers. It has
become the first-class ancillary
facility of the city that integrates
business, culture, leisure and
entertainment features.

FLEB - WiBE

RRES W BEIE A TE T A ER I8
f CBD &KX, JBEH
E W&t I = Glyph
Design Studio #EH3i&it,
g T XBEMEMB Super
Potato #7J$1i&, 2H%
[T Strickland #&00&
R

W Chengdu

W Chengdu is located in the
CBD south of Chengdu. The
hotel is designed by the interior
design studio Glyph Design
Studio, the Chinese restaurant
and bar are crafted by Super
Potato, and the all-day dining
restaurant is exquisitely
designed by Strickland.

KWG Group Holdings Brand Book
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Conrad Guangzhou

Conrad Guangzhou officially opened in 2017, and
the hotel rooms and suites were exquisitely
designed by the famous interior design company
Cheng Chung Design (HK). The interiors of the
restaurant and bar were crafted by André Fu, one of
the most prestigious Asian designers in the
industry. The lobby lounge and public area were
created by AB concept, a world-renowned design
company.

1de2u0d gV ‘N4 8J4puy

. Convenient

AMERAREE

AMERBIRBEETF2018FIREAAN, HEEAMBERNRIT IR
Stricklandi&7]1g 11, & AN R AR, EREEAMNZRIZOEE, UL
H L8 H A= (8] 1% 1 BE E R R IR (U B Al 0 1 55 AT AR IR AR RO 32
Bz ik,

Courtyard by Marriott Suzhou Mudu

Opened in September 2018, Courtyard by Marriott Suzhou Mudu was designed by
Strickland, a well-known Japanese interior design studio. Located in Mudu, Wuzhong,
Suzhou, the hotel is easily accessible from various core business districts in Suzhou. It is
ideal for business travellers and holidaymakers for its minimalistic and stylish design and
convenient location.

AN ERTRES Courtyard by Marriott Suzhou
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Capitalising on its experience in exquisite and
artistic design and cooperation with international
hotel groups, KWG swiftly targeted at the travel
accommodation market and established a
self-owned hotel brand - the Mulian. With the
mission to create a new, modern, urban and leisure
lifestyle for business travellers and making use of
artistic space as the carrier, it carefully crafted
three product lines, namely boutique hotels, light
luxury business hotels and high-end resort hotels,
to provide business travellers with an elegant living
space in Guangzhou, Hangzhou, Chengdu,
Suzhou, etc.

KWG Group Holdings Brand Book
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O
Nulian
Hote|

Elegant
Living Space.
Elegant
Living Space.
Elegant
Living Space.

THE MULIAN - GUANGZHOU
[TNZRB P AREE

THE MULIAN - CHENGDU [ #8A & RiEFE

THE MULIAN - GUANGZHOU
TN - ASE

THE MULIAN - GUANGZHOU
[TMTERR - REE
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Long-term Rental Apartment
——Offering Diversified Services with Three
Major Brands

HERSAABRE

NEHEESHERRERBEBNERE, f8mR
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PRIMCASA

Elegant serviced apartment brand

Providing a spacious and leisurely home for the high-end

business elite in pursuit of excellent quality and intimate
services.
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EfrEF B mE

NEGERERT . BEZR. EEBRNEFHAIRE
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RISCASA

International youth apartment brand

Providing quality rental apartments for the youth who

live in the bustling cities to pursue their dreams and
aspirations.
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NOVUSCASA

Student apartment/customised dormitory brand
Providing a flexible multi-person living space solution

with centralised management for corporate employees
and students.

Offering Diversified Services with Three Major Brands

KWG Group Holdings Brand Book
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[ AR ] LINK * Humanity

A&, GERK

Enjoying the future together with those
who have the same dream

BRA LUIRARED, BAXREER,

TEEERFE, RefEmNBERNERE
B-—JIHBULIR. BEE, MHEX LD
BURAZ D, MRERAMTRE AL I AR K
HEE.

Buildings can be imitated but humanity cannot be
replicated.

Do not blindly go after a life of luxury, but strive to
realise the value of oneself. Those who have the
same dream appreciate life in humility, awakening
the hidden desire for a better future.

BB ARERLEETNASE, BRZEE
EMMNSEIRNEBRLBRE EERREN
NEERD, TICBWMBENLER, B2
NEEHNZESMERL, HREE, B&R%
OBIEB D E Ao
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City is a vessel for communal living as well as a
common place for various conceptions. In the
value system of KWG, whether it is about urban
construction or industry value chain building and
project development, the most important element
is always people.

KWG Group Holdings ponders carefully from the
perspective of people and executes the mission of
“Build Home with Heart, Create Future with
Aspiration” to mingle living experiences, services
and communities together, bringing urban
construction back to daily lives.
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GROUP HOLDINGS

In 2020, KWG group has been in business for 25 years.
With the desire of full vitality, KWG Group will continue

to explore new heights of growth.

At the age of 25, KWG will keep learning and be eager
to grow. We will strengthen industry exchanges and
cooperation, keep up with the trend of the times, and
actively explore new possibilities.

To nourish innovation with learning and promote
quality growth with innovation.

The 25-year-old co vision will continue to deepen the
concept of "customer-centric”.

We will always adhere to the "intention”, deeply tap the
value of products, constantly push through the old and
bring forth the new, meet the diversified needs of
customers, win the praise of customers with products,
and win the recognition of the market with
word-of-mouth.

At the age of 25, KWG will take breakthrough as his
duty. We will abandon the traditional thinking and dare
to walk out of the comfort zone.

To change and refresh self height, to challenge and
achieve goal crossing.

Standing on a new starting point, let's have a good
heart and dream together!
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THE KWG GROUP GUANGZHOU HEADQUARTERS

TEL: 020-8550 0800/020-8550 0700

POSTAL CODE: 510623

FAX: 020-8550 0798

ADD: KWG International Finance Plaza, No.8 Huaxia
Road, Zhujiang New Town, Guangzhou

Website: http:/www.kwggroupholdings.com

THE KWG GROUP SHANGHAI HEADQUARTERS

TEL: 021-6279 2277

POSTAL CODE: 200126

FAX: 021-5010 6799

ADD: 19-20th/F, NO.2 Building, NO.58 Yaoyuan Road,
Pudong New Area, Shanghai

THE KWG GROUP HONG KONG OFFICE

TEL: +852 2878 7090

FAX: +852 2878 7091/2845 9378

ADD: Units 8503-05A, Level 85, International Commerce
Centre, 1 Austin Road West, Kowloon, Hong Kong

GUANGZHOU OFFICE

TEL: 020-3262 4000

POSTAL CODE: 510335

ADD: 13th/F, North tower, International Commerce Plaza,
No.1168,Xingang East Road, Haizhu District, Guangzhou

BEIJING OFFICE

TEL: 010-5903 711

POSTAL CODE: 100022

FAX: 010-5903 7260

ADD: 19th/F, R&F Center, NO.63 Dongsanhuan Middle
Road, Chaoyang District, Beijing

SHANGHAI OFFICE

TEL: 021-6279 2277

POSTAL CODE: 200126

FAX: 021-5010 6799

ADD: 18th/F , NO.2 Building , NO.58 Yaoyuan Road ,
Pudong New Area , Shanghai

SUZHOU OFFICE

TEL: 0512-6618 7900

POSTAL CODE: 215131

FAX: 0512-6618 7900

ADD: 26th/F, NO.1 Building, Leader Plaza, NO.278 Suzhou
Avenue East, Suzhou Industrial Park, Suzhou

HANGZHOU OFFICE

TEL: 0571-8971 0756

POSTAL CODE: 310012

FAX: 0571-8971 0187

ADD: 10 layers of block B, Huanglong Vanke Center
NO.77 Xueyuan Road, Xihu District, Hangzhou

CHENGDU OFFICE

TEL: 028-85312888

POSTAL CODE: 610040

ADD: 19th/F, Building 3, NO. 300 Jiaozi Avenue,
High-tech Zone, Chengdu

HEFEI OFFICE

TEL: 0551-6530 5681

POSTAL CODE: 230000

ADD: 19th/F, Block C, Fortune Plaza, NO.278 Suixi Road,
Luyang District, Hefei

TIANJIN OFFICE

TEL: 022-5837 7688

POSTAL CODE: 300041

ADD: 1105 Xinhua Guojin Center, No. 34 Yingkou Road,
Heping Distrit, Tianjin

NANNING OFFICE

TEL: 0771-5665 288

POSTAL CODE: 530200

ADD: 51st/F, Guangxi KWG International Finance Place,
No.18 Kaixuan Road, Liangging District, Nanning

WUHAN OFFICE

TEL: 027-8731 3138

POSTAL CODE: 430000

ADD: 22nd/F, T1 building, Great Wall Plaza, NO. 9
Zhongbei Road, Wuchang District, Wuhan

FOSHAN OFFICE

TEL: 0757-8232 0713

POSTAL CODE: 528000

ADD: Shop P213-P224, 2nd/ F, Oriental Bund second
phase, No.9 Qianjin Road, Chancheng District, Foshan

HAINAN OFFICE

TEL: 0898-6854 1813

POSTAL CODE: 570000

Fax: 0898-68526118

Address: 25th / F, Baifang Building, Baifang Plaza, No.105
Binhai Avenue, Jinmao Middle Road, Longhua District,
Haikou

SHENZHEN OFFICE

TEL: 0755-8860 5607

ADD: Unit 01-02 & 08, 28th floor, China Airlines Center,
1018 Huafu Road, Futian District, Shenzhen

ZHAOQING OFFICE

TEL: 0758-3608 801

ADD: 8th/F, Fumin Building, Dawang High-tech Zone,
Zhaoging

CHONGQING OFFICE

TEL: 023-8606 1888

ADD: No.2 xihu road, Liangjiang District, ChongQing
10/F, Block A, JingXin Center

ZHONGSHAN OFFICE

TEL: 0760-8888 7070

ADD: 4001, 40th/F, Lihe International Financial Center,
Zhongshan San Road, East District, Zhongshan

XI’ AN OFFICE

TEL: 029-8952 8822

ADD: Room211&202, 7-building, Cross Space, 6th
Gaoxin Road, Gaoxin District, Xi' an, Shaanxi

NANJING OFFICE

TEL: 025-8666 2462

POSTAL CODE: 210019

FAX: 025-8666 2483

ADD: Room1505 & 1506, SunnyWorld Center Phase I,
No.168 Mount Lu Road, Jianye District, Nanjing

XUZHOU OFFICE

TEL: 0516-8330 9991

ADD: Room 1901, Office D, Greenland Business City,
Yunlong District, Xuzhou City

KUNMING OFFICE
ADD: KWG Group Holdings, 39th floor, Kunming Plaza,
Baiyun Road, Panlong District, Kunming, Yunnan Province
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